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Abstract
PurposeThe purpose of the study was to identify the mediating effects of job satisfaction between internal marketing and organizational commitment of nurses in small and medium-sized hospitals.

MethodData were collected from 208 nurses in 8 small and medium-sized hospitals and analyzed using descriptive statistics, Pearson correlations, and structural equation model (SEM) with the PASW 18.0 and AMOS 18.0 programs.

ResultsThere were positive relationships among all three variables, internal marketing, job satisfaction and organizational commitment. There was a mediating effect of job satisfaction between internal marketing and organizational commitment.

ConclusionThe results of the study indicate that strategies which could enhance the job satisfaction of nurses should be developed by mangers in small and medium sized hospitals. Further study is needed on other factors which may influence nurses' job satisfaction and organizational commitment especially, in small and medium sized hospitals.
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  The mediation effect of job satisfaction between internal marketing and organizational commitment
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  General Characteristics (N=208)
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  Description of Study Variables (N=208)
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  Correlation between Variable (N=208)

**p<.01
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  Model Path Coefficients (N=208)
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  Model Fit (N=208)
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