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Abstract
ObjectivesThis study compares the emotional reaction and inhibitory effect on smoking urge between foreign antismoking advertisements and Korean antismoking advertisements.

MethodsTwenty-seven male smokers responded to a self-report survey including a Questionnaire on Smoking Urge and on emotional reactions such as disgust, anger and fear after watching a foreign antismoking advertisement, neutral images, and a Korean antismoking advertisement. We compared the smoking urge between the foreign antismoking advertisement and Korean antismoking advertisement and investigated emotional reactions associated with reduction in the smoking urge.

ResultsThe foreign antismoking advertisement inhibited the smoking urge but Korean antismoking advertisement did not. A significantly higher emotional response was evoked by the antismoking advertisements than in neutral images. However, among the emotions respondents reported about the foreign antismoking advertisement, only disgust was significantly associated with smoking urge.

ConclusionThese results support published research, in that warning labels with high-rated emotional reactions are associated with reduction in the smoking urge. High emotional reactions such as disgust may enhance the effect of Korean antismoking advertisements.
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[image: Figure F1 ]Figure 1

Study protocol. QSU-brief : Questionnaire on Smoking Urgebrief, ad : Advertisement.
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Comparison of smoking urge after watching foreign antismoking advertisement and Korean antismoking advertisement. ad : Advertisement.
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[image: Figure F3 ]Figure 3

Comparisons of emotional reaction after watching foreign antismoking advertisement and Korean antismoking advertisement. ad : Advertisement.
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[image: Table  ]Table 1

Comparison of smoking urge after watching foreign antismoking advertisement and Korean antismoking advertisementad : Advertisement, SD : Standard deviation, SE : Standard error, CI : Confidence interval, DF : Degree of freedom
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Comparisons of emotional reaction after watching foreign antismoking advertisement and Korean antismoking advertisementSD : Standard deviation, SE : Standard error, CI : Confidence interval, DF : Degree of freedom




[BACK]
[image: Table  ]Table 3

The effect of emotional reaction on smoking urge after watching foreign antismoking advertisement* : p<0.05
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Correlation of smoking urge with emotional reaction after watching foreign antismoking advertisement* : p<0.01
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The effect of emotional reaction on smoking urge after watching Korean antismoking advertisement
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Correlation of smoking urge with emotional reaction after watching Korean antismoking advertisement* : p<0.01
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