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he National Medical Knowledge Advancement Committee, appointed by The

Korean Medical Association, conducted a study with aims to offer useful and
practical health care information to the populace. The primary objective of this study
was to provide a national survey regarding various aspects of health care information
including resources, confidentiality, search frequency, preferable kinds of informa-
tion, most desirable mediums and common knowledge of medicine. The research
was compiled from results of a questionnaire offered by the Medical Association.

The study's major findings are as follows:

1. Populace's health care information search tendencies from the doctors :

‘always' 6.8%, ‘frequently’ 11.1%, 'occasionally’ 57.2%, and 'rarely’ 25.0%.

2. Populace's health care information resources : TV 73.9%, newspaper 56.7%,
Internet 39.6%, personal information 30.0%, and drugstore 20.4%.

3. Most confidential health care information resources : general hospital 40.0%, TV
14.3%, physician's office 9.7%, lecture 6.0%, Internet 5.6%, and newspaper 4.1%.

4. Preferable health care information : disease prevention and health promotion
43.5%, early detection of disease 25.1%, wrong medical common sense 14.3%,
disease treatment 12.2%, and current medical issue 2.9%.

5. Affirmative answer to preferable medium for health care information offered from
Medical Association was lecture 51.3% and Internet 78.4%. Individuals in their
sixties and who did not graduate from middle school preferred lectures at higher
rates. Secondary school graduates preferred the internet at higher rates.

6. The subject's correct medical common sense with respect to a questionnaire con-
sisting of 10 questions, had a mean of 3.1 and a standard deviation of 2.1 ques-
tionnaire. The younger age group, women, and higher educated individuals were
significantly more likely to provide the correct answer.

Keywords : Health care information; Health care information resources;

Confidentiality
gobo0o - 0bbooob;booobob oo, 000

shopping around

@ 2.

nooooo 651



[ocoocollll

O 1. g 2. @3
(%) (%0)
20 155 (31.8) v 362 (73.9)
30 178 (36.6) 278 (56.7)
40 66 (13.6) 194 (39.6)
50 28 (5.7) , 147 (30.0)
60 60 (12.3) 100 (20.4)
225 (46.1) 93 (19.0)
488 (53.9) 92 (18.8)
48(10.1) 86 (17.6)
126 (26.4) 62(12.7)
303 (63.5) 10(2.0)
100 38(8.2) 24(4.9)
( ) 100~200 161 (34.9)
200 262 (56.8)
376 (78.3)
92(19.2)
9(L9) 4
3(0.6)
465 (96.9) ;
15(3.1)
487 (100%)
2002
1995
. 1996—1997 9 . )
, 1998—1999 ™V ) )
221 , ,
’ ’ 10
10%
23% @G, 4).
2001 )
2002 ) )
(G 8). 1999

652 000 00000 OO0 0000 000 0000



25.0% 19.2% 13.4% 10.2% 6.9% 6.4% 5.9% 6.4% 6.7% 100.0%

20 24.2 177 154 104 8.6 6.48 6.1 45 5.6 100.0
30 24.3 18.9 157 8.4 6.1 7.46 3.8 7.3 8.0 100.0
40 24.9 23.3 10.9 10.9 3.6 6.74 7.3 6.2 6.2 100.0
50 23.8 20.2 0.5 8.3 10.7 7.14 3.6 119 4.8 100.0
60 29.8 193 41 139 7.0 18 117 6.4 6.4 100.0
24.4 214 139 10.6 6.7 5.9 5.6 55 6.1 100.0
255 174 131 9.5 7.2 6.8 6.2 7.2 71 100.0
26.5 147 8.1 9.6 8.8 11.0 5.9 8.8 6.6 100.0
25.6 16.4 104 10.6 8.2 4.6 8.2 9.0 71 100.0
24.4 211 155 10.0 6.3 6.5 4.8 5.0 111 100.0
)
100 29.2 15.0 8.0 9.7 14.2 8.0 4.4 8.0 35 100.0
100—200 25.0 16.7 14.2 10.2 6.6 5.7 6.4 7.0 8.5 100.0
200 23.8 20.9 144 104 6.4 6.8 53 5.7 6.2 100.0
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20 153 9.2 2.0 9.8 2.0 2.6 13 46 366 150 5.9 3.9 26 20 26
30 174 155 6.9 4.6 12 0.6 0.0 35 420 8.1 5.2 52 40 17 17
40 66 106 3.0 4.6 15 0.0 3.0 15 470 15 121 6.1 46 15 3.0
50 27 3.7 3.7 0.0 74 0.0 0.0 74 482 148 3.7 74 00 37 0.0
60 60 333 3.3 17 6.7 0.0 17 50 317 8.3 17 17 00 50 0.0

221 154 45 6.8 2.7 0.9 05 36 367 118 5.9 2.7 41 27 18
260 135 3.9 4.6 2.3 1.2 15 42 427 8.1 6.2 6.2 19 19 19

48 250 21 6.3 0.0 0.0 21 83 250 146 6.3 4.2 21 42 0.0
124 177 16 4.8 3.2 0.8 0.0 57 379 105 6.5 4.0 40 24 0.8
298 107 54 6.0 2.4 13 13 24 440 8.7 6.0 4.4 27 20 2.7

¢ )
100 37 162 27 108 8.1 0.0 0.0 54 351 108 0.0 2.7 00 54 2.7
100—200 158 17.7 25 25 13 1.9 13 44 418 8.9 51 51 25 25 25
200 260 104 5.0 7.3 2.3 0.8 12 31 408 108 6.5 4.6 39 19 15
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125%  39.8% 331% 84% 6.2%  100%
20 155 10.3 329 394 9.7 7.7 1000
30 178 6.7 36.5 41.0 7.9 79  100.0
40 66 15.2 439 242 15.2 15  100.0
50 28 25.0 53.6 14.3 0.0 71 100.0
60 57 28.1 56.1 105 35 1.8  100.0

222 14.4 40.1 30.6 7.2 7.7 1000
263 11.0 39.2 354 95 49 1000
T
47 27.7 29.8 31.9 43 6.4  100.0
124 9.7 50.8 282 40 73 100.0
303 109 36.6 363 10.2 59 1000
« )
100 38 21.1 29.0 395 53 53  100.0
100~200 160 125 456 30.6 6.3 50  100.0
200 261 115 36.0 34.9 10.0 7.7  100.0
* P 0.001bychi squaretest
$P 0.005bychi square test
0 6.
221% 563% 146%  35% 35%  100%
20 155 20.7 60.0 16.1 0.7 26 1000
30 177 215 58.2 12.0 34 40  100.0
40 66 21.2 60.6 9.1 76 15  100.0
50 27 22.2 48.2 25.9 0.0 37 1000
60 57 29.8 40.4 14.0 8.8 70 1000
222 24.8 50.9 16.7 32 45  100.0
261 19.9 60.9 126 38 27 1000
48 14.6 375 229 125 125  100.0
123 22.8 545 16.3 33 33 1000
301 229 59.8 13.0 2.0 23 1000
C )
100 38 21.1 52.6 184 26 53 1000
100—200 161 19.9 55.9 14.3 6.8 31 1000
200 258 23.6 56.6 14.7 16 35 1000
* P 0.001bychi squaretest
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13.9% 13.5% 13.9% 11.0% 10.4% 7.2% 7.0% 6.9% 4.8% 4.0% 3.7% 24% 24% 0.3% 100.0%

20 461 135 135 143 104 113 74 76 52 24 35 50 26 35 00 1000
30 519 152 135 133 118 102 64 71 50 50 48 31 21 23 0.2 1000
40 191 157 120 120 94 110 79 52 84 52 52 37 26 05 05 1000
50 81 124 111 111 111 97 99 62 86 111 12 12 37 12 12 1000
60 167 96 168 168 126 78 78 66 144 78 24 30 12 12 06 1000

650 134 129 129 99 97 59 80 77 40 43 32 34 31 02 1000
772 143 140 140 121 110 84 60 61 56 36 42 14 16 04 1000

132 144 101 101 91 61 83 68 83 83 15 68 38 46 08 1000
363 143 141 113 94 96 72 77 55 72 41 39 25 28 0.6 1000
894 138 135 137 121 115 68 64 71 36 44 32 21 19 0.0 1000

100( ) 111 144 144 9.9 9.9 9.0 9.0 8.1 8.1 54 54 3.6 0.9 18 0.0 100.0
100—200 468 143 115 139 105 9.2 8.3 6.6 7.9 53 3.2 5.1 1.9 2.1 0.0 100.0
200 767 137 145 124 116 112 6.0 6.8 5.9 4.6 4.6 3.3 29 25 0.3 100.0
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