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The differences of dietary behaviors, dietary life consumer education related current
situations - competencies and dietary lifestyles between baby—boom and echo
generations

Park, Jong ok’
Department of Consumer Science, Chungbuk National University, Cheongju, Chungbuk 28644, Korea

ABSTRACT

Purpose: This study was conducted to identify differences in dietary behaviors, dietary life consumer education related
situation competencies, and dietary lifestyles between baby—boom and echo generations by gender. Methods: Data were
drawn from the 2016 Food Consumption Behavior Survey, and 2,474 subjects (baby—boom generation 1,304; echo generation
1,170) were selected. Results: The baby—boom generation more frequently ate meals at home with family than the echo
generation, whereas the echo generation had meals more frequently at cafeterias, cafes, bakeries, convenience stores and
with friends or colleagues than the baby—boom generation. However, no significant differences in dietary life related consumer
education were observed between generations, and experience with food related consumer education and food related
promotional/events was very low in general, Baby—boomers received their primary dietary information from surrounding
people, whereas the echo generation received it from broadcasting. The information use competence was lower for the
baby—boom generation (3.29) than echo generation (3,35), although this difference was not significant, Healthy dietary life
competence did not differ significantly, whereas the baby—boom generation showed a higher level of practice competence
than the echo generation, Additionally, the baby—boom generation was more likely to pursuit health and less likely to be
concerned with convenience and taste quality than the echo generation, Conclusion: The frequencies of meal eating places,
drinking, and eating—out differed significantly between the two generations, while the participation ratios of food related
consumer education/events, attitudes toward education, and information use competence did not, Additionally, knowledge
regarding healthy dietary life competencies did not differ, whereas practice level showed significant differences between
generations, Among dietary lifestyles, the baby—boom generation showed higher pursuit of health and lower pursuit of
convenience and taste quality than the echo generation,
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Table 1. Socio-characteristics of baby-boom & echo generations by gender

Total Male (n=1,142) Female (n =1,332)
Characteristics Types (= 2,474) Baby-boom Echo -value Baloy-boom Echo t*-value
n=625(54.7%) n=517 (45.3%) n=679 (51.0%)  n =653 (49.0%)
Age Average (S.D.) 44.9 (13.0) 56.8 (2.5) 31.6 (4.2) -126.4" 56.8 (2.5) 31.5 (3.9) -140.0™
Education Below high school 1,376 (55.6)" 455 (72.8) 148 (28.6) 221.5™" 617 (90.9) 156 (23.9) 61327
Over college 1,098 (44.4) 170 (27.2) 369 (71.4) 62 (9.1) 497 (76.1)
Job Manager - expert - 691 (27.9) 141 (22.6) 256 (49.5) 214.6™ 24 (3.5) 270 (41.3) 308.47"
white color job
Service - sales 660 (26.7) 184 (29.4) 107 (20.7) 228 (33.6) 141 (21.6)
Agri. - fishery - technician - 444 (17.9) 272 (43.5) 62 (12.0) 97 (14.3) 13 (2.0)
blue color job
Housewife - student - others 679 (27.5) 28 (4.5) 92 (17.8) 330 (48.6) 229 (35.1)
Household type  Single 205 (8.3) 29 (4.6) 42 (8.1) 5.9 69 (10.2) 65 (10.0) 0.1
Non-single 2,269 (91.7) 596 (95.4) 475 (91.9) 610 (89.8) 588 (90.0)
Monthly income <400 1,399 (56.5) 312 (50.0) 281 (54.4) 157" 447 (65.8) 359 (55.0) 65.9""
(unit: 10,000 won) > 400 1,075 (43.5) 313 (50.0) 236 (45.6) 232 (34.2) 294 (45.0)
1N (%)
"p <005 “p<001, p<0.001 Significantly different by t-test and 3? test
Table 2. Dietary behavior characteristics of baby-boom & echo generations by gender
Male (n=1,142) Female (n = 1,332)
Chg rgcTer Sub-category Types fotal Baby-boom  Echo Baby-boom  Echo
istics (n=3,022) F-value F-value
(N=625) (h=517) (N=679) (n=653)
Meal frequency  Breakfast Home/home made food box 5.28" 5.94 4.35 123.9™ 6.10 4.55 89.91"
for last week Eating-out  General restaurant 0.09 0.17 0.13 0.05 0.60 0.02 0.78
Institutional food service (work, school) 0.06 0.11 0.07 3.43 0.01 0.05 11127
Cafe, bakery 0.04 0.01 0.05 10.98” 0.02 0.10 6.51
Department & mart 0.00 0.00 0.00 0.00 0.00 0.00 0.09
Convenience store 0.07 0.03 0.20 2571 0.01 0.06 3.84"
Street food 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Delivery 0.00 0.00 0.00 0.00 0.00 0.01 12.33™
Take out 0.02 0.01 0.03 2.47 0.01 0.05 8.87"
Missing meal 1.43 0.76 2.15 91.64™" 0.79 2.16 65.60""
Lunch Home/home made food box 2.90 2.43 1.89 36,617 4.16 2.85 25.59""
Eating-out General restaurant 2.27 2.82 2.63 1.44 1.59 2.19 0.74
Institutional food service (work, school) 1.46 1.57 2.22 20,99 0.84 1.39 12,64

1) Mean of meal frequency for last week

"p<0.05 “p<001, Tp<0.001 Significantly different by GLM test after adjusted for education, job, household type, household income variables
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Table 2. Dietary behavior characteristics of baby-boom & echo generations by gender (continued)

Male (n=1,142) Female (n = 1,332)
Chg rlocTer Sub-category Types foral Baby-boom  Echo Baby-boom  Echo
istics (n=3.022) F-value F-value
(N=625 (n=517) (n=679) (n=653)
Cafe, bakery 0.06 0.01 0.03 1.32 0.06 0.12 9.36"
Department & mart 0.03 0.00 0.01 1.43 0.04 0.07 2.03
Convenience store 0.02 0.01 0.04 2.53 0.01 0.02 0.63
Street food 0.01 0.00 0.01 1.57 0.00 0.01 2.96
Delivery 0.06 0.06 0.07 0.68 0.04 0.07 3.71
Take out 0.03 0.02 0.03 0.17 0.01 0.06 13.327
Missing meal 0.16 0.06 0.07 0.82 0.25 0.23 0.68
Dinner Home/home made food box 512 5.11 4.4 29.67" 5.84 4.96 3048
Eating-out General restaurant 1.29 1.46 1.89 9.30" 0.76 1.20 3.07
Institutional food service (work, school) 0.17 0.20 0.30 561 0.05 0.18 10.08"
Cafe, bakery 0.03 0.01 0.04 1.80 0.01 0.06 9.72"
Department & mart 0.02 0.01 0.01 0.23 0.03 0.05 0.90
Convenience store 0.01 0.01 0.04 3.41 0.01 0.01 0.09
Street food 0.03 0.05 0.06 0.06 0.01 0.02 0.41
Delivery 0.08 0.05 0.12 14.49™ 0.04 0.13 14.56™
Take out 0.04 0.03 0.06 2.28 0.01 0.08 21.64""
Missing meal 0.19 0.07 0.08 0.11 0.24 0.32 2.23
Meal companion  Breakfast Family 4.46 512 3.79 61917 4,97 3.83 33.24™
Friend - colleague 0.19 0.25 0.30 3.53 0.10 0.14 3.06
Alone 0.92 0.87 0.77 0.34 1.14 0.87 0.91
Lunch Family 2,11 2.15 1.65 3153 2,57 1.94 9.50"
Friend - colleague 3.77 4.34 4.91 44.40™ 2.44 3.68 16217
Alone 0.97 0.46 0.37 6.35 1.73 1.15 1.61
Dinner Family 4,61 4.70 413 16,727 4.98 4.53 4.75"
Friend - colleague 1.51 1.74 2.27 2022 0.81 1.41 10.317
Alone 0.69 0.49 0.52 0.20 0.97 0.74 0.42
Weekly average eating-out frequency for last year 1.53 1.75 1.81 8.48" 1.39 1.66 11.817
Average monthly expenditure for eating-out (unit: won) 103,113 115,120 113,712 0.51 68,071 73,921 6.30°
Weekly average drinking frequency for last year 0.72 1.15 1.04 0.10 0.30 0.50 14077

1) Mean of meal frequency for last week
"p <005 “p<0.01, p<0.001 Significantly different by GLM test affer adjusted for education, job, household type, household income variables
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Table 3. Experiences and aftitudes of food related consumer education, promotions, and events of baby-boom and echo generations by gender

Male (n = 1,142)

Female (n = 1,332)

Total
Types Baby-boom Echo Baby-boom Echo
n=2474 42 2.
( 625 (547%) n=517 (45.3%) T XV L 70 (51.0%) n 653 (49.0%) L Vale
Experience of food Consumer education Yes 40 (1 .6}” 7 (1.1) 2 (0.4) 1.95 14 (2.1) 17 (2.6) 0.43
related education/ No 2,434 (98.4) 515 (99.6) 618 (98.9) 665 (97.9) 636 (97.4)
promotions & events o, tions events by central and local  Yes 26 (1.1) 4 (0.6) 3(0.6) 0.02 10 (1.5) 9 (1.4) 0.02
govemments No 2,448 (98.9) 621 (99.4) 514 (99.4) 669 (98.5) 644 (98.6)
Events by consumer organization Yes 39 (1.6) 7(1.1) 5 (1.0 0.06 16 (2.4) 11 (1.7) 0.76
No 2,435 (98.4) 618 (98.9) 512 (99.0) 663 (97.6) 642 (98.3)
Helpful in dietary life? 3.54% 3.40 3.43 0.07 3.81 3.50 1.77
Aftitude toward food Education can change erroneous eating 3.67 3.66 3.65 0.01 3.68 3.69 3.65
related education? habit
Intend to receive education for changing 3.41 3.33 3.35 0.42 3.44 3.50 0.67
eating habit
For enhancing healthy eating habit, 3.59 3.56 3.57 0.41 3.60 3.65 3.35
promotion and campaign should be
conducted through diverse channels
Intend to participate in food-related 3.52 3.50 3.44 1.37 3.57 3.56 2.67
campaigns conducted by govemnment
Total average of attitude 3.55 3.51 3.50 0.20 3.57 3.60 1.00

1) n (%) 2) Answers from only respondents who had experience of food related education, promotions, events

1 = strongly not agree)

3) Mean (5 = strongly agree, 4 = agree, 3 =50 50, 2 = not agree,

4) F-values are the results by GLM test after adjusted for education, job, household type, household income variables.
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Table 4. Main information source for food-related information of baby-boom & echo generations by gender

Male (n=1,142) Female (n=1,332)
Information sources Baby-boom Echo Baby-boom Echo
(n = 625) (n=517) (n=679) (n = 653)
Surrounding people 225 (36.0)" 140 (27.1) 257 (37.8) 177 (27.1)
Broadcasting (TV/radio) 200 (32.0) 177 (34.2) 207 (30.5) 211 (32.3)
Seller 116 (18.6) 68 (13.2) 110 (16.2) 93 (14.2)
Food labels 51 (8.2) 59 (11.4) 60 (8.8) 64 (9.8)
Advertizing (in subway, newspaper, magazine etc.) 11 (1.8) 14 (2.7) 9 (1.3) 27 (4.1)
Internet blog or SNS (twitter/facebook efc.) 10 (1.6) 44 (8.5) 13 (1.9) 63 (9.6)
Homepage of government 1 0.2 1(0.2) 2 (0.3) 4 (0.6)
Homepage or event (education etc.) by consumer organization 2 (0.3) 6 (1.2 6 (0.9 0 (0.0
School 4 (0.6) 4 (0.8) 8 (1.2) 13 (2.0)
Medical doctor or nurse 2 (0.3) 3 (0.6) 1(0.1) 1(0.2)
Religion-related organization 1(0.2) 0 (0.0 3 (0.4) 0 (0.0)
Health-related organization 2 (0.3) 1(0.2) 3 (0.4) 0 (0.0

Food exhibition - - R -
Newsletter by organic food store - - - R
1) n (%)

Table 5. Checking, reliability, awareness of food label of baby-boom and echo generations by gender

Total Male (n=1,142) Female (n =1,332)
Food labels (n=2,474) Baby-boom  Echo Frvalie Baby-boom  Echo Evalue
(n=625 (n=517) (n=679) (n=653)
Checking food label” 2.90 2.52 2.68 0.69 3.14 3.19 1.61
Reliability of food Iabel” 3.39 3.40 3.36 0.99 3.42 3.37 714"
Awareness of  Traditional food cerfification 2.26 2.30 2.29 0.10 2.24 2.21 0.04
food label”  Good agricultural practices (GAP) 217 2.23 2.22 0.02 2.20 2.04 2.38
Genetically modified organism (GMO) 2.15 2.23 2.17 0.80 2.17 2.03 1.14
labelling
Hazard analysis critical control point 2.08 2.15 2.08 0.16 2.13 1.96 0.73
(HACCP)
Geographical identification system 1.98 1.99 2.00 0.62 2.00 1.92 0.95
Agricultural products fraceability 1.84 1.90 1.90 0.88 1.82 1.78 0.01
management system
Processed food industry standard KS 1.79 1.90 1.80 3.85" 1.80 1.70 1.80
certification
Organic food certification 1.58 1.61 1.67 0.04 1.57 1.51 1.47
Origin country labelling 1.39 1.40 1.45 0.08 1.38 1.35 0.32
1) Mean score of 5 Likert scale (5 = strongly agree, 4 = agree, 3 =50 so, 2 = not agree, 1 = strongly not agree) 2) Mean score of 3
Likert scale (3 = know well, 2 = have heard, 1 = don't know)

"p<0.05 “p<0.01 Significantly different by GLM test after adjusted for education, job, household type, household income variables

A8 ST Table 40 AAISHH: HlolR|EAt= Al Uehder, o880l uH Srol J/gd2 HolH]EAh

A, oA B 5 A (F 36.0%, o] 37.8%),  1.6%, o|ZAT] 8.5%0]om, oJA]-2 Ho|u]EA 1.9%,
W (dF 32.0%, o 30.5%), fl]rUHQ—J (& 18.6%, o 16.2%), AZAI 9.6%= UeRHTE AHE 52 AH[RITEA e Z3
A EEA] (F 82%, o] 8.8%) = sHACH, o2 oXE FERUCR Rt 9= HovlAlte} ol =Al
Aldle g4, o4 =27 %‘?z_‘ﬂﬂl W (F 34.2%, o o e KRl AL glsith

323%), =AM (F 27.1%, ©] 271.%), B (F 132%,  E3], AEHA] FRY| ] Bet TRHoz AwE
o 142%), AEIEA] ( 114%, o 9.8%) <02 S5} 7] 9o BTl A AEFEAE Seldhs Y, AEHA
sk o thgr A=z, el T BEH AEAZHAC] et ¢l

EF QIEYl BRI SO SNSE YHYUOE NG F  AES AvHolth (Table 5). 1 AT ol YrrolAut
S g, o W o AL Wloul A el uls) & HlojulRAIt 7} oA R AEEAI] That AlFSE

o

o
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o] &ooH, AERITHA F THEAE KS FAPY] A9 Pk 94 Ao AS, G ST S AAlsE
Ao A wloJHEA 7L A ZAHECE w2 1A = A2 A4 Fast oujg 7W (p<0.05) =3
S Btk ool AR O R AZFA| gt Algls 3 oA S s e gEhA & (p<
2574 YAEY 339702 B 3T Al=eh= A 0.001) oA wou]EAd 7 011%11‘41&3} FolsH
(49 FrEe Btk AF8A 2l A 53 8 2 52 B v, 942 A4, Yy 55F 5
AEL] 298 0% 3 (& Wk QAL ¢F & ik ol Rt Ade] T2 AES U A (p<0.05) FFolA o=
ORTE o G How, AEIFHA gk IR A7} Hlou|EAY Bot folshA wo A4 B
233 HAES] 139~22682 Ex5 Btk &, 4] Atk o R AR A9, IS ol SHES T
FHAIE A7) st Eel A vz wo ol 47, oL ST Egof A Al 7t Afo]E Hylow mE
Rom AZAZ A ek QAL W Holgltk  HolulEA|t 7} o ZAI Rt oA w2 ES B
ok &, 94T o BE ol ANE FAYIL 133
AlZT10] A| HHO|HEF U AUSH AlMESIHEE Xj0|]  ©Z AAlsh= HY (p<0.001), ‘S g H oA} 7}=3}
AETY Al RO GAFL AETY Al ARE ol I AAE T (p<0.05), ‘Fh Ah, A, FEHFE @
T 5 9 Y 9uletd, B4 A= Table 69 AA] o] HHI (F p<0.05, o p<0.01), ‘FF 73 $3l
aF9tt ool A9 SAHEY T AETY A Bagt A w7y oAl 71A] 7245 Hodal = E (p<0.05)
BHE HJAshs S & G oA T A ZAZE Bl EdellA el ol Bylom, <H-et JFHHE
oM A ETE F-2J8kA] &9k (p<0.01) 1 o= 3 theFst AES ZaF AT (p<0.05) B> A4
WA, o4 B Al gt %ﬂ?j ApolS Ho|z] kokth 1 ATk fojgh 2tolE Blch i oA, JA et =
23 wolu|EI} I BF RE SAEFA 57 FolA Al 7F f-23t ApolE KolX] ?%% B2 T4
ZAES] 3.0~3.57] Afo]o] &S Btk < SHA] ¢ Fash e A4S AFHE Bolqlrt
A7t AR A7eE AEe F9sk] 9l A7t A tEo] A AEos duA
ootof 3t 2 4)=a} o]t A4S AHe= 22 3 Qe AEY WAL A GAH(RAEFD), 1, Aol
AP og zbzk BAsow, 11 HAIM= Table 79 A|A] oish RARHAARR] TAlEme} A HEE 57 HAE
Fack AAlpze] 24 P, o BF AgEE 2 Skl (Table 8). 1 A}, F4lmo] 49, A
o3t ato|7} Gli= Wi, AHpo] 32 P, o B AR HAle AEQ Al oo digt ale] 53 A
Ho[H|EA7} o ZATHECE (-ol8bA] Eokth T8l EQ 350702 VP wokow, Aol dish B4l 3.55
Aol Aaglo] woulGAdet A B A 2, RAFE offlof gt I 3357, Mg ol tigt

ARFES 53 ZAEY] 3.0~358 2 ik T 331 wog HE 3 A3ske e Hlvh
EAANE SAEPEE AR AuEd oyt =3 A, o4 R Ho]RlEAIt7E ol ZAlthol Hlsl wi
Table 6. Food related information use competency of baby-boom and echo generations by gender
. Total Male (n=1,142) Female (n =1,332)
es |
i =270 VRO Ty Froke TR iy Fobe
Choose food based on nufrition label when purchasing 3.37 3.30 3.30 0.55 3.39 3.48 0.03
food
Always check food labels carefully when purchasing food 3.34" 3.23 3.22 0.91 3.42 3.46 1.02
Fully Compare food informations such as purchasing 3.34 3.21 3.31 0.08 3.51 3.31 2.16
place, price, quality etc. when purchasing food
Use objective and accurate food informations, and 3.33 3.23 3.29 0.15 3.37 3.43 1.37
choose desirable food for healthy food consumption
Use lofs of informations which are food purchasing related 3.28 3.19 3.24 0.01 3.26 3.42 0.87
and dietfary life related in daily life
Know well how to search food information when 3.27 3.16 3.28 0.41 3.17 3.49 8.13"
purchasing food
Total average 3.32 3.22 3.27 0.19 3.35 3.43 0.01
1) Mean score of 5 Likert scale (5 = strongly agree, 4 = agree, 3 =s0-s0, 2 = not agree, 1 = strongly not agree)

“p<0.01 Significantly different by GLM test affer adjusted for education, job, household type, household income variables
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Table 7. Healthy dietary life competencies of baby-boom and echo generations by gender

Male (n=1,142) Female (n =1,332)
Sub- Questions fotal Baby-b Ech Baby-b Ech
cateqo n = 3,029) Baby-boom - Echo i aby-boom  Echo :
gory ( ) (=625 (n=517) F-value (=679 (n= 653 F-value
Knowledge Having meals with family have important 3.77" 3.82 375  2.88 3.73 377  0.32
meaning in dietary life
Breakfast maintains good health and prevents 3.73 3.77 3.72 7.817 3.70 3.72 0.79
overeating
It is necessary to confrol the amount of meal 3.64 3.57 3.65 1.09 3.65 3.67 1.88
because maintaining proper weight is good
for health
Know that vegetables, fruits, and whole grains 3.62 3.55 3.56 0.93 3.66 3.68 5.40"
are good for health
Sub_total average 3.69 3.68 3.67 3.33 3.69 3.71 3.55
Practice | ty to have breakfast regularly 3.65 3.79 349 35847 3.79 350 2648
| am having meals with family at least once a 3.63 3.82 3.75 597 3.65 3.62 5.35"
day
| eat in adequate amounts without overeating 3.62 3.61 3.58 3.03 3.62 3.63 0.20
| always have enough healthy foods such as 3.59 3.59 3.51 4,507 3.64 3.59 10,99
vegetables, fruits, and whole grains
| eat a variety of foods for adequate nutrition 3.55 3.54 3.49 2.54 3.59 3.40 512"
| fry fo eat foods from five basic food groups 3.44 3.45 3.38 539 3.56 3.46 507"
every meal for nufritional balance
Sub_total average 3.58 3.61 3.51 17.55™ 3.62 356 16807
Total average 3.68 3.64 357 12687 3.65 3.62 12307
1) Mean score of 5 Likert scale (1 = strongly disagree, 2 = disagree, 3 = so-so, 4 = agree, 5 = strongly agree)

"p<0.05 “p<0.01, "p<0.001 Significantly different by GLM test affer adjusted for education, job, household type, household
income variables

Table 8. Interest and purchasing practice in healthy foods of baby-boom and echo generations by gender

. Total Male (n=1,142) Female (n=1,332)
e |
" =247 O iy P ST ey e
Interest  Food safety 3.55" 3.47 3.41 9.70" 3.67 3.60 7717
Domestic agricultural products (foods) 3.50 3.46 3.33 13.257 3.63 3.54 2349
Local agricultural products (foods) 3.35 3.31 3.19 8.02" 3.48 3.39 15,627
Environment-friendly agricultural products (food) — 3.31 3.27 3.17 11.197 3.40 3.37 11.627
Practice  Even though domestic/local agricuttural 3.47 3.43 3.40 2.91 3.50 3.53 1.99
products are expensive, | will buy it
Even though environment-fiendly agricultural 3.30 3.27 3.29 2.35 3.27 3.36 0.95
products are expensive, | will buy it
I will pay more for food safety 3.60 3.60 3.57 2.68 3.56 3.67 0.26

1) Mean score of 5 Likert scale (1 = strongly disagree, 2 = disagree, 3 = so-so, 4 = agree, 5 = strongly agree)
" p<001, " p<0.001 Significantly different by GLM test affer adjusted for education, job, household type, household income variables

S frolsbA] ok el FuAl AoAE AR o oy mE AthER g3t XjolE Holx| ek
S S EE A AF2] o] wiEeE 1)
SRS AR Bale] Zgstglon], AARAAR  AME 20| ZAELY o)

€ 54 BFEY 347 FYeEe HAow, 94 o A4 2to| ZAERU 9] jofulZi} o IAH| ZF 2fol=
B AHER o7k ZfolE Holx] Tk ER A 8384 S AAISte] Sho]ZAEY 301—% FET A0
o A &2 Aol e A Al Y= X Table 99F Atk & 571 8710] FEHIUAL HSFA, B
g A/ A52] 7o) v R E S P“L‘* S, S A (ﬂﬁ)?—% o s
€ A2z SAsen AA =AY By b S A7 Hsiaink 12]al 571 8.91¢] Cronbach’s o
3 A& 3,607, 23FAE 3308 22 2 OU% g4 Al 242 0.69, 0.63, 0.62, 0.60, 0.65°]™ 57] Q.21



Table 9. Factor analysis results of dietary life style
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rotated component matrix

Convenience Taste - quality

Economic

Small bundle

No Questions pursuit oursuit Health pursuit oursuit purchosjng
pursuit
1 More eat convenient food (grain powder, bread) rather .784 .056 .067 .138 -.001
than rice as a breakfost
2 Often have fast food or home made convenient food at 799 .180 -.100 123 .028
restaurants
3 Don't care to buy and eat ready made kimchi and 676 160 .014 061 .079
sauces
6 Regard taste fo be the most important when choosing -.077 663 -.085 109 210
foods
7 Like fo try new foods 257 615 .079 .089 136
15 Like to eat at expensive restaurants 214 .702 126 .027 .088
16 Buy foods produced by renowned companies even 133 .608 .230 151 .042
though those are expensive
8 Eat selected foods for health 079 .207 726 .053 .155
9 Try to consider nutrition when having foods 101 160 754 .080 137
10 Try not to eat instant foods as long as possible -.189 -.073 .704 .105 .057
11 Try to buy relatively cheap foods .084 -.034 .000 742 .071
12 Try to buy foods after comparing prices among same 116 176 .081 762 118
kinds of foods produced by different companies
13 Always check the prices versus qualities when buying 118 219 .188 604 .030
foods
18 Try to buy small packaged foods 137 .066 132 121 .720
19 More buy foods at convenient stores or super markets as 069 .058 115 .100 .770
much as needed than buying a bundle at big markets
20 Need fo reduce a bundle size of food -.091 203 .080 -.004 736
4 Try fo taste renowned restaurants for good faste Qdeleted
5 Try fo change menu every meal for diverse faste deleted
14 Try to make a food purchase list before going market Qdeleted
17 Can understand fo eat more expensive dissert than the deleted
cost of @ meal
21 Offen use organic foods and GAP (Good Agricultural deleted
Practices) foods
22 Prefer to eat at home for food safety as long as possible deleted
23 Try to eat the foods which were related fo a certain food deleted
accident
Table 10. Dietary life styles of baby-boom and echo generations by gender
Total Male (n=1,142) Female (n=1,332)
Dietary life style (n=2,474) Baby-boom Echo FLvallo Baby-boom Echo Frvaluo
(n = 625) (n=1517) (n=679) (n = 653)
Convenience pursuit 2.91" 2.66 3.20 88.29™" 2.63 3.22 70.40""
Taste - quality pursuit 3.38 3.29 3.43 6.02" 3.28 3.52 693"
Health pursuit 3.35 3.43 3.19 42.85™ 3.47 3.27 48.13™
Economic (price) pursuit 3.27 3.18 3.24 2.16 3.31 3.32 2.45
Small bundle purchasing pursuit 3.52 3.48 3.51 0.01 3.51 3.58 0.15
1) Mean score of Likert scale (5 = strongly agree, 4 = agree, 3 = so0-s0, 2 = disagree, 1 = strongly disagree)

"p<0.05 “p<001, T p<0.001 Sgnificantly different by GLM tfest after adjusted for education, job, household type, household
income variables
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