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ABSTRACT

Purpose: The purposes of this study were to analyze visitors' food needs and identify the Push—Pull factor in Jeonju Hanok
Village. Methods: A questionnaire was developed based on previous research to survey Korean adults who visited Jeonju
city. A total of 580 questionnaires were used for the analysis. Results: Most of the subjects who visited Jeonju Hanok
Village had food purchase experiences in Jeonju Hanok Village (96.4%). ‘Traditional Korean food (26.5%)’ was the most
purchased food, followed by ‘foreign food (25.8%)’ and ‘Korean food combined with foreign food (16.8%)’. Satisfaction of
food purchases (3.35 points) was higher than average. The primary reason for satisfaction was ‘the food is delicious
(23.0%)’, and the reason for dissatisfaction was ‘the food is expensive (48,1%)’. In the push and pull factor analysis for
identifying visit motivation, ‘local food seeking’, ‘experience seeking’, ‘relaxation seeking’, and ‘friendship seeking’ were
push factors while ‘traditional culture’, ‘facility convenience’, ‘experience activity’, and ‘food experience’ were pull factors,
There was a significant correlation between the push and pull factors, Regression analysis showed that all push factors
influenced satisfaction, However, among pull factors, only ‘food experience’ and ‘traditional culture’ influenced satisfaction,
Conclusion: In conclusion, this study indicates that food—related factors are destination characteristics (Pull factor)
influencing intrinsic visit motivation (Push factor) and satisfaction, It is necessary to develop various food tourism products
to satisfy visitors' needs and continuous visits in Jeonju Hanok Village, This study suggests the importance of research on
food factors and provides useful basic data to establish positioning strategies for food cultural development in Jeonju Hanok
Village,
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Table 1. Demographic characteristics of the subjects

(N =580)
. Frequency Percentage
Variables N) (%)
Gender Male 55 9.6
Female 525 90.5
20~ 29 yr 436 75.2
30~39yr 56 9.7
Age 40~ 49 yr 50 8.6
50~ 59 yr 24 4.1
60 yr and more 14 2.4
Student 411 70.9
Self-employed 5 0.9
Service 2 0.3
Job General office worker 19 3.3
Professional worker 118 20.3
Homemaker 1 0.2
Official 5 0.9
Other 19 3.3
< High school 213 36.7
Educo- Graduated from college 11 1.9
tion Graduated from university 222 38.3
Graduate school graduation 134 23.1
Less than 100 375 64.7
100~ 199 72 12.4
MonthlY 500 ~ 299 38 6.6
income
300 ~ 399 25 4.3
400 and more 57 2.8
1) Ten thousand won
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Table 2. The frequency and purpose of visiting Jeonju Hanok

Village (N'=580)
. Frequency Percentage
Variables N) (%)
Visit Yes 508 87.6
experience No 72 12.6
Lessthanonce / 1yr 326 64.2
1 ~2times / 6 months 122 24.0
Visit 1 ~ 2times / 3 months ) 83
feQUENCY 1 _ 2 fimes / month 14 27
(N =508)
More than 3 times / month 2 0.4
No answer 2 0.4
Visit relatives 19 3.7
Sightseeing / Travel 412 81.1
Visit Academic 35 6.9
purpose Business 2 0.4
(N=2508) Shopping 8 1.6
Others 30 59
No answer 2 0.4
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Table 3. Experience of purchasing food in Jeonju Hanok Village (N'=508)
Variables Frequency (N) Percentage (%)
Food purchase Yes 486 96.4
experience No 18 3.6
Traditional Korean food 318 26.5
Korean food including foreign food ingredients 185 15.4
Type of food . X .
purchased!! Kore.01n food .comblhned with forelgn.food . 186 158.5
Foreign food including Korean food ingredients 201 16.8
Foreign food 309 25.8
Satisfaction of food purchase? 3.35+0.85
The food is delicious. 134 59.6
The restaurant is satisfactory. 5 2.2
Reason for | can experience traditional food. 13 5.8
satisfaction The price of food is reasonable. 3 1.3
(N=225) It's easy to get food information. 1 0.4
| can enjoy various foods. 67 29.8
Others 2 0.9
The taste of food is bad. 15 19.5
Service quality of the restaurant is bad. 5 6.5
Reason for There are not many fraditional foods. 14 18.2
dissatisfaction The price of food is expensive. 37 48.1
(N=77) It's hard to get food information. 1 1.3
Menu selection is too wide. 0 0.0
Ofthers 5 6.5

1) Multiple responses

2) Mean + SD; Likert 5-point scale: 1. strongly disagree, 3. normal, 5. strongly agree
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Table 4. Factor analysis of push items (N =580)
tem MtsD!) FocTor Eigen Variance Cronbach’s
loading value explaned alpha
Factor I: Local food seeking (M =3.47, SD = 1.02)
To experience local food culture 3.59+£0.98 0.906
To taste local traditional food 3.53+1.00 0.866 4.990 18.111 0.853
To experience local food festivals 3.31+£1.03 0.688
Factor Il: Experience seeking (M = 3.07, SD = 1.04)
To satisfy intellectual curiosity 2.74+0.99 0.740
To have a chance to meet new people 2.45+0.95 0.727
To experience a historical/ cultural place 3.22+1.01 0.655
To experience traditional culture 3.24+1.01 0.631 3.003 16927 0821
To experience alocal culture 3.46+0.96 0.590
To experience something new and exoftic 3.38+0.94 0.475
Factor lll: Relaxation seeking (M = 3.75, SD = 0.78)
Torelease stress 3.54+0.85 0.812
To escape from the ordinary 3.71+£0.78 0.782
To refresh 4.00£0.62 0.768 1.564 16.505 0806
To have a break 3.78+0.78 0.752
Factor IV: Friendship seeking (M =3.77, SD = 0.86)
To enjoy with partner 3.89+0.80 0.910
To socialize with partner 3.64+0.89 0.884 1.077 14.917 0.869
Travel with partner is meaningful. 3.80+0.85 0.815
Total variance explained (%) 66.460
Total Cronbach’s alpha 0.848

KMO =0.825, Bartlett's test of sphericity = 4,293.418 (p = 0.000)

1) Likert 5-point scale: 1. strongly disagree, 3. normal, 5. strongly agree
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Table 5. Factor analysis of pull items (N =580)
ltem M+sD!) Fchor Eigen Variance  Cronbach’s
loading value explaned alpha
Factor I: Traditional culture (M = 3.53, SD = 0.96)
Preservation / Management status of traditional resources 3.31£0.97 0.787
Historical buildings and sights 3.56 £0.94 0.742
Scenery of Hanok 4.12+0.76 0.671
Unigue local culture 3.60+0.87 0.660 5570 19.635 0.822
Natural scenery 3.52+£0.91 0.657
Local handicrafts 3.08+0.95 0.589
Factor II: Facility convenience (M =2.99, SD = 1.02)
Convenient amenities 2.84+0.98 0.819
Various accommodation 3.11+1.00 0.817
Various tourist information 3.20+£0.92 0.768 1:975 17823 0.843
Convenient public tfransportation 2.84+1.06 0.746
Factor lll: Experience activity (M =3.18, SD = 0.99)
Local festival experience 3.07+£0.98 0.853
Experience a variety of programs 3.07£0.96 0.784 1.646 15.175 0.841
Experience traditional culture 3.40+£0.98 0.736
Factor IV: Food experience (M =3.81, SD =0.92)
Various foods 3.96+0.85 0.876
Famous food 3.90+£0.88 0.868 1.226 14.346 0.796
Traditional food experience 3.59+0.96 0.646
Total variance explained (%) 66.979
Total Cronbach’s alpha 0.882
KMO =0.867, Bartlett's test of sphericity = 4,091.143 (p = 0.000)
1) Likert 5-point scale: 1. strongly disagree, 3. normal, 5. strongly agree
Table 6. Correlation analysis between push and pull factors (N=1580)
Pull factor

Push factor

Traditional culture Facility convenience Experience activity Food experience
Local food seeking 0.276" -0.001 0.216" 0.368"
Experience seeking 0.335" 0.239" 0.282" -0.107"
Relaxation seeking 0.172" 0.153" -023 0.2717
Friendship seeking 0.035 0.063 -.074 0.1417
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Table 7. Relationship between Push-Pull factors and Satisfaction

Push factor - Satisfaction relationship (F = 25.772, p = 0.000)

Dependent . Beta . Durbin Adj
variable Independent variable B S.E (8) t Sig. watson R2
(Constant) 3.702 0.032 117.070 0.000
Local food seeking 0.173 0.032 0.223 5.407 0.000™
Satisfaction Experience seeking 0.105 0.031 0.139 3.362 0.001” 2.034 0.168
Relaxation seeking 0.219 0.032 0.281 6.808 0.000™
Friendship seeking 0.129 0.033 0.162 3918 0.000"™
Pull factor - Satisfaction relationship (F = 29.596, p = 0.000)
Dependent . Beta . Durbin Adj
variable Independent variable B S.E (8) t Sig. watson R2
(Constant) 3.709 0.032 115.419 0.000
Traditional culture 0.191 0.032 0.248 5.924 0.000""
Satisfaction Facility convenience 0.056 0.033 0.071 1.696 0.091 2.057 0.150
Experience activity - - - - -
Food experience 0.228 0.032 0.301 7.197 0.000™"

"p<0.01, "p<0.001
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