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The Effect of Push, Pull, and Push-Pull Interactive Factors for Internationalization
of Contract Foodservice Management Company

Lee, Hyun A® - Han, Kyung Soo
Department of Foodservice and Culinary Management, Kyonggi University, Suwon 443-760, Korea

ABSTRACT

The purpose of this study was to analyze the effect of push, pull and push-pull interactive factors for CFMC (Contract
Foodservice Management Company) ’s internationalization. The study was a quantitative study part in mixed methods
(QUAL — quan) which was mainly qualitative study and quantitative study. Mail survey was carried out for quanti-
tative study. For study subjects, 1,281 persons who completed ‘Food Service Management Professional Program’ of ‘Y’
University were selected as a population because the program was mainly for CFMC’s workers. The analysis methods
used in this study were frequency analysis, factor analysis, correlation analysis and multiple regression analysis with
SPSS 17.0. Push factors had the saturation in domestic market and the manager’s purpose (fac.1) and the investment for
internationalization (fac.2). Pull factors had the company’s external environment for internationalization (fac.3) and
the global network and spread of culture (fac.4) . Push-pull interactive factors had the information about foreign market
(fac.5), the procedure and budget of overseas expansion (fac.6) and the national network and size of domestic market
(fac.7). Internal dynamics factors had the deterrents for internationalization (fac.8) and the enablers for internation-
alization (fac.9). The result showed that the company’s external environment in pull factors had positive effects on the
deterrents for internationalization. The global network and the spread of culture had positive effects on the enablers for
internationalization. The information about foreign market in push-pull interactive factors had positive effects on the
deterrents and enablers for internationalization. The national network and the size of domestic market had positive
effects on the enablers for internationalization. The deterrents and enablers for internationalization had positive effects
on the level of internationalization, and the deterrents had more effects on the level of internationalization than the
enablers did (8 =.492> .177). (Korean J Nutr 2009; 42(4): 386~396)

KEY WORDS : contract foodservice management company (CFMC), internationalization, push factors, pull factors,
push-pull interactive factors.
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Table 1. Demographic factor of CFMC (Contract Foodservice Management Company)

Number Percent
Size of CFMC (Number of CFMC) Large enterprise (8) 58 54.2
Small and medium enterprise (12) 49 45.8
Total (20) 107 100.0
Position in CFMC General manager 14 13.1
Manager 22 20.6
Assistant manager 64 59.8
Etc. 7 6.5
Total 107 100.0
Internationalization level (process) Level 1-Domestic market oriented 85 79.4
Level 2-International market oriented 22 20.6
Totall 107 100.0
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Table 2. Reliability and feasibility analysis of factors for CFMC's internationalization

Push factors Saturation in domestic market . Inves’fmen.’r fo.r
and Manager'’s purpose internationalization
Intense domestic competition .881
Constrained resources at home .813
Overseas expansion of a subsidiary company .782
Continuous innovation .780
Manager’s purpose 774
Manager’s support 627
Investment for R&D cost .885
Information of international market .879
An international prior occupation company .875
International human resources .856
Eigen-value 3.684 3.283
% of Variance 36.837 32.831
Cumulative % 36.337 69.669
Cronbach’s « .874 .902
ompany's external
Pull factors © en\?iror:/men’r for Global network and

. . A spread of culture
internationalization

Borderless and inter-linked economies .903
Precedent of domestic food service companies’ .902

overseas expansion
Advances in information and communication and .892

fransportation technologies
Increase of M&A by foreign companies .889
Global network with foreign companies and managers .982
Liberalization of international markets 979
Spread of Korean culture 917
Eigen-value 3.259 2.825
% of Variance 46.563 40.353
Cumulative % 46.563 86.916
Cronbach’s @ .924 964

. Procedure and National network
. Information about .
Interactive factor K budget of overseas and size of
foreign market . .
expansion domestic market
Obtainment of international market information .837
Information related Infra building about foreign information 795
Degree of competition among foreign competitive companies .595
Procedure of overseas expansion .905
Investment budget of overseas expansion .854
Fast growth pace of domestic CFMC .549
Information interchange between domestic companies 764
The size of domestic market 745
Operating capital of overseas expansion 699
Eigen-value 2.317 2.065 1.994
% of Variance 25.742 22.945 22.155
Cumulative % 25.742 48.687 70.842
Cronbach’s @ 729 .765 .770
; The deterrents for The enablers for
Internal dynamics factors . . - . . o
internationalization internationalization

Difficulty of CFMC's internationalization from the point .901

of view of a manager
Overhead cost (headquarter operating expenses) .855

rate compared to other industries in overseas expansion
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Table 2. Conftinued

Internal dynamics factors

The enablers for
internationalization

The deterrents for
internationalization

Direct cost (the material cost, labor costs and expenses used 796
in food service production) rate compared to other industries
in overseas expansion
Organization focuses on short-term target 763
Financial risk of a company 678
Importance of CFMC's internationalization from the point 814
of view of a manager
Obtainment of knowledge about customer behavior .790
in other cultures
Foreign people is working for a company .704
Organization focuses on long-term target .688
Eigen-value 3.429 2.640
% of Variance 38.102 29.331
Cumulative % 38.102 67.434
Cronbach’s @ .894 791

Table 3. Correlation analysis of factors for CFMC's internationalization

Internal dynamics Internationalization

Push factors Pull factors Interactive factor
factors level
faci fac2 fac3 fac4 fach facé fac7 fac8 fac9 fac10
faci 1
Push factors
fac2 .002 1
fac3  .646™ 003 1
Pull factors
fac4 187 .037 .003 1
] facs 198" 068 250" .002 1
'rf‘;ecrfocrl've facé  .237° 166 223 111 002 1
fac7  .357"* 075 355" 049 .003 .004 1
Intemal dynamics  fac8  .623" 042 .894™ 004  .129 .180  .355™" 1
factors fac9  .096 029 .039 A480™ 278" —.026 —.097 .008 1
Intemationdlization fac10 .426™ .088 552*F 275" 075 153 194" 492™ 177 1

level

x: p<.05, *xx: p<.001

fac1: Saturation in domestic market and Manager's purpose
fac3: Company's external environment for internationalization
fach: Information about foreign market

fac7: National network and size of domestic market

fac9: The enablers for internationalization

Hus) A5 ks aQlnh sy WENs AR ¢
#2351 (p<0.00D)# —.199 (p<0.05) % F+sH
eh} SAlsE F5egle] A (9] 3L A G
o et 2 #1290 dgel Siuse
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A% SR P50l F ()] FFL A4 o} 7
4900 B8 AUHYY. 454 20 A9AF A
o elpto] SIS AF5aglel 4 (4o e vAA 9
o} 7ba2-3% 8 A wheb] b2 e

o

fac2: Investment for internationalization

fac4: Global network and spread of culture

facé: Procedure and budget of overseas expansion
fac8: The deterrents for internationalization

fac10: Internationalization level

, AEAGg Q9lo] FAEE Jhsal sk W

ool g (+) 9] FEF= v ojv= 2 A

917} FAg ©A 7] JFHAE AT
st7] §18te] 3| AAlst AFfoltt (Table 5). &
A7 ARG gL 27%0]1, AL A
o7 o Aoz ML (F=19.618, p<0.01).

A3} A 2918 tgto] 589307 F94= 0.001°]
A Felst AoE e, HAsl 7he 91 tak 2.122

12



Table 4. Regression analysis of hypotheses 1-2 testing
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Dependent variable (H) Independent variable Standardized B t Fvalue R?
Saturation in domestic market and .099 1.636
H1-1 Manager's purpose
Investment for internationalization .057 1.272
Company’s external environment 867 14.624™*
The de’re.rren’@ for H1-2 for internationalization 62.270 821
internationalization Global network and spread of culture -.033 —-.736
Information about foreign market -.112 —2.458"
H1-3 Procedure and budget of overseas expansion —.059 -1.273
National network and size of domestic market .017 353
Saturation in domestic market and —.028 —.284
H2-1 Manager's purpose
Investment for internationalization .006 .080
Company'’s external environment .039 .398
The enablers for H2-2 for internationalization 14.004 508
internationalization Global network and spread of culture .605 8.161
Information about foreign market 351 4.659**
H2-3 Procedure and budget of overseas expansion —.054 —-.707
National network and size of domestic market -.199 -2.513"
#*: p<.05, *x: p<.001
Table 5. Regression analysis of hypothesis 3 testing
Dependent variable (H) Independent variable Standardized B t Fvalue R?
X o (H3-1) The deterrents for internationalization 492 5.893**
Internationalization level 19.618 274
(H3-2) The enablers for internationalization 177 2.122*

#*: p<.05, *xx: p<.001

2 g 0.0594 Fo8 Aow Yl =AskE
Al & 7l sk UiF-dEs 2912 As Aol 4
(H) 9] d& DA Q& Foz Yehtal, FA3HE A ¢
QRlo] HAg} 7k 29l KBt = A3 Aol o JEs v
A= Aow Jebdth (8= 492> 177 wehA 714 391

Aetaa A sAskE st WF-dsd 29l =48 &
Al A (+) 9] 3ke nE Zlojth= A=k

i

ARFHAAL FA WA
olvl SAIgH 2R B 5 9lo.
A% TR YAE F2719 5

7l

BB {7y %3k
], Kotraol| W= 3
FOo® Yehtal ik

e SIEFFAA SIS Beg daedTrl Ava)
mel, ¥ Qs Axr|ge] FAE AAATE vl

AT 719 A ATE FANE A QA
o ANk Qo EFASIA SAE At B
A gromw SEFAM #ANE 1% 991 7 A
AT BAeks GAA A7t B Aow ALRHgT. T
e SIEFASA FASE JF 08, #2199, F

Q19 270 shgl el
Y| E 9 79} zﬁ}@u%’i TAE A -5 daE
£ 2919 3709 9L FHAANFHR, ‘FE
Azpe} oal 3 S EY AL AR 2 A,
UrdEe 29l wAg Asacly wAg TFeasle
2 A

7P 18 e A4S e 1, /9, A%
A8 17} A5} A sl 7k <l
SHolet 2 Aol =AE Asecl Ao
A A (H) 9] FFE WA= oA 7]?3 SIF-A =
FAY FAAAARZ YERth 3 A A 29
o 7F JEE Bol A= MEE V1Y eRA SAE &
el Aoz Yehdth(g = 867) 719 ¥t =AlE &
el ZeolAl Hal, =7 7]go] soldTE e



304 /$1EFFAI A FASE S1% 22 A

HYA FAE As) B 5 AL hekha Yk 3
2019) FUAFLE 2L YA A, FARE AT T
Aeds, 4099 F2EIEA29 SRS Ao

Axps} it =yl MES A8
§} X1 3 adlel sAHoR A (+)
b= 7107 YERit)
7hd 2% SIEEAYA ] A s F7, 52, A
28 QRl¥ Ui dEE 919 HAs ks 217
2 g AFstaat skl Etemad™ el sk
2221 (push factors)> 7|§7HolH, 7]9]0]
] AlE, AulAsh S 7L Qe o, 713E A
3 7] flsk ol =A13 #YS F4 (pushing) 0P74
w 7EEsks A SAske] 7135 ek Aol & 4 3l
o, Gl Ao E Wojul= a]lolet a3
oh Zeiu 2 AFrellA] FXQRIQ1 HufjAl st 9l
2ol oA mAgE flsh FAEARlS HA3
Eﬁ]ﬂ o TI’-JE]' g ()9 ¢ Eok% w2 4]

fo

_191., Ml
2
_li\i o 0@

: ﬁ

Mg b
r N
Jr
ko
2 o 9 on

d (D9 IF= ﬂleZl F 740& %EP
HES A9} w3kdat 9”19 =45} XioHQOJS % (+)4
FEAE Q= Ao yebskal, =213t 7ks eclel dis)
A=A (+) 9 JaA R eRdth o|4e iAol =+
At gL =S AelletAnt, 22l YEAS)
spP7F Adutelo] 2 Ak 7hssHl sk Zlo® AL
ek FASEE flall A A s e wEFo R &
o]d7]= (Pulling) 91891 719 214, 744 29l
ojml ZASE fIF 719 AAHS AT, 7I]ie]
A ES 91 (pul)sh &715 Algste], =Ash 3}
A fJ3 wEA Beth webs e A=A
=2l UEAIE IAsh= 23 4%t duf]
3} "1’_]'}\‘:'-4 —/7\7} .zJOzﬂ— 74 o7 /\}25]1;} z;(] Oo]o
Y #%- ¢l (the interactive factors)< 7]l 4
Pull and Push forces®] 7424 Aol A
By A7]= dojgly B 4 9o, AsAg
~%%1ﬁ4@g§m4ﬂﬂwﬂ@4ﬂw”Maﬂ
Qe dgehs SR, =l ME]A} A%
R %Xﬂi} 7Fo 2%l 4 ()9 = vA= e
= Uepsth A GA Al st AFgErdA S A
Eataak o of Al thet R A 9
714 o7 AR
mabet a9l A AAtel orto] st FF
Zolet ASE AL, X E HApr} Hikekal of

B}
=2

0,
>
o

fo
N

mlo u

k!

[e]
o

Y m>“

W, nﬂo

7} ofate] #EH } P BAACE TS wAA G
Zow yehgth iy EYAsF ddsta Al T

By 25 %ﬂlﬁ} | SREg & 5 Sty FAsE
Al @ 7FssHAl s UlFdes 221 HAIsE Tl
d (+) 2 & AAE Q= AR e, =AIEE A
o= eqlo] 7FsatA = @9l Bk FA3 dAel T

V&= A= AoR YEp.

7P 3 e | = AIsE Al 29139 s .91t
o] WAE AT FAISH] Yi-deE
xﬂi} Xi;ﬂ U} 7FsoRloR vvm Asasl
SAIEE dA A (+) 9 Y= AL
o, & 04?01]* = =AIE Agjacle] Theesl Hut

o] S A 4342
o]

- -
el

A2 ]‘?3 XV‘]-J mﬁﬂo %%@1 (dy-

3] T4 (intermediate) ¥J™, Etemad™ ] <]
sk o] s 7|%do] wAlgslE = A 7199 %
id 7310:1;(]94 F/HE% _‘2_6‘]—0}_:]7_ glo:q 0]7451 :LZ-]]?;]—O] J,]_
A Aol JEFE wAA Ak A5 A A= =
Ast SAY = 54 7hssih

3\;;]] FAHN AL dutAlQ
ok 719 FHi= o) 4.2%), 42719 49
™ (45.8%) % W5 HlE= "}’E}’N\J— ZAL ?jzﬂ TE T
_1_7]‘?1 123 Eﬂ7l‘§ 8o et AH2 gt i
(69.8%) a1, AN AL &l o= A =AgE &
A= Eﬂl'?*—c —IWV] FAQI 1A= Ykttt (79.4%).
=4, A% 24243 Chronbach's @ AFE 729~
964% YER AlF B vl 2 Zo® UEith B
S AFE] 98 &84 Q9184 (Exploratory Fac-
tor Analysis) 2A] A3} g 2019 A= 549004
982°] W& /M= & tAZ =/ YeRth 129
o] 2719 shelacle: ‘muiAlg st W APkl o#) gt
SAEE fE FAP R Qs Fojakglal, el
271 sFR1eRlE V1Y & =AlE s ==
EQas wskdat 2 QRIS Fofsiqlch -2l A
T2 2919 3719 sl el FAAFAR, HelX

IIE
oE A



W e
2
=
32
H
=

= —(EE
o,
g
ko
ro,

ol rlo
o
=
{o
ko
ro,
o
H
i
i
32
H

N
2 uepdth frleddl 71 ofF-4 =Alsk 94 2
SAIEE Asf el bl g (H) 9 FFAATE = A
ek, A3 7hs aflels A (1) 9 dEs vAA X
o Zlow uehsith gk SRHUEY A9 Eohdvb=
SAIEE Asf el 4 (+) 9] YFe vAA Fdh= Al
2 uepdaL, A 7heedledl disie g (1) 9] 9%
= A Ao Yepth flacle] oAl =Als) &
B =g AsetA, 22l vEY A w3 A

sho] 84E FARE Jbab she 2o Alne.
A

FR- AT AL 13 A A QQ1¥) =As: 7}
s Q1] AFHAE AR, g 29l 9]
Ast Asf 217 7Feallel 25 A (+) 9]
Ao YERRith o] 712 =] ARl st
AR7L FA S Ade 5 vl Aot dexE &
2pel ik A3 Ag] 2913} 7 glel BF g (+) 9

| 9= Zlo® yehda, SUE AL A1
Ast Az aclel H (+) 9] JFFe vAA] Xahe

o2 yepgth HAs Asl 2217} 7Fe 2212 A
| 4 (+)8 F3 A7 Q= Ao® Yebska, =

A3}E Al 29lo] 7V 291 Bk A3} dAlol o Ak

A0 E e (B=.492> .177)

ol ellAl Auji Ax, AEAYAl SAlsE 719 i

ARTH= 719 -4, #44 a7 3, &

= ,JCJ)_

2 el Wt ot Fe3 F12200) A5G
o 3]

Al

o
=y
2
rlr

N

A FASE Ad) % FFse
SIS SAleh #ae] gl 2
F3) QERAA FARF
SYAEL AEFAYA FA
7

% Q1= ke WA 4= Fotol
3)

J

A = A5 Fofol & Ao 7 A

A7 Al AR el glo] 3ggol B
HAEE sk, W2 AEeeEs HeEaL glof o
- ATl gk Ankste] disl AE 7L 9low, eql
o] she] W Aol JlojM whektt MaE ARESA| Et

3t=+ o oF 3} 3] X| (Korean J Nutr) 2009; 42(4): 386~396 /395

Aok, &5t B AAAE o= SASke] et
T7F AFste], dd e A3E vla uEE A
Aiprp Bl & A 27199 B4 dATR
HTigs S SEaAA AFAE oz 7
sHARE AAshs A AE F & A7E s
3], AR w7 WA edof ofel] wE MeEE
AT BhgAel e A7E otk webA F5 Al
A AR dAE SeM Aol AR B e
SHAZIAL, Tefe W BEs A AT A5 2
g8 JloR AlgdEth AE RARNEE A, rRER
AAS TEst] fRE SeaL, dudwd A

= ool Ao} & Zolt,

Literature cited

1) Korea Foodservice Information. A Korean food service yearbook;
2009.p.151

2) Korea Foodservice Information: Available from: http:/www.
foodbank.co kr

3) Yang IS, Lee JM. The present situation and prospect of contract
food service management companies. Food Industry & Nutrition
1997;2Q): 1-3

4) Park ME. A Study on the Cost Structure of Foodservice Center
in Institutions. Korean J Culinary Res 2005; 11(3): 151-165

5) Han KS, Yang IS. A proposal for re-takeoff of Korean contract
food service management industry. The academic seminar of the
food service industry with academic and industrial cooperation;
2004. p.61-62

6) Korea trade-investment promotion agency (KOTRA). 2007/2008
Directory of Korean companies in overseas expansion; 2008

7) The export-import bank of Korea: Available from: http:www.
koreaexim.go.kr

8) The Korean chamber of commerce in Shanghai: Available from:
http:www.kochamsh.com

9) Bae JW, Bae JT. Internationalization Processes and Strategies of
High-Tech Venture Firms: The Case of Korean Ventures in the IT
Industry. Korean J Venture Business Studies 2003; 6 (1): 4546

10) Johanson, Wiedersheim-Paul. The Internationalization of the Firm-
Four Swedish Cases. J Manage Stud 1975; 12 3): 305-322

11) Welch L, Wiedersheim-Paul F. Export Promotion Policy-a new
approach. AustJ Manage 1979; 42): 165-178

12) Johanson Vahlne. The Internationalization Process of the Firm:
A Model of Knowledge Development and Increasing Foreign
Market Commitment. J Int Bus Stud 1977; 4: 20-29

13) Wortzel L, Wortzel H. Export Marketing Strategies for NIC and
LDC-based Firms. International Executive 1982; 24 (1): 18-19



396 /1w A A ARS8 29 A

14) Hwang JS. The theory of environment for international enterpri-
ses. Mungyeong press; 1994

15) Greiner L. Evolution and Revolution as Organization Grow. Har-
vard Business Review 1998; 76 3): 55-68

16) William H, Richard H. Key Decision in International Marketing:
Introducing New Products Abroad. Columbia J World Bus 1997,
12@):15-23

17) Bilkey W. Export Marketing Practices and Export Profitability.
Research in Marketing 1984; 7: 211-236

18) Root R. Entry Strategies for International Markets, Lexington
Books; 1987

19) Terpstra V Russow. International Dimensions of Marketing 4E,
South-Western College Publishing; 2000

20) Etemad H. Internationalization of small and Medium-sized

Enterprise: A Grounded Theoretical Framework and an overview.

Can J Adm Sci 2004; 21 (1): 1-21
21) Yip G. Total Global Strategy; 1992
22) Lee SH. Global Marketing. Daemyeong; 2004
23) Jang SJ. Management Strategies. Pakyoungsa; 2008
24) Kang TG An Empirical Study on the Internationalization Pro-

cess of Korean Firms: Theory and Evidence. Korean J Interna-
tional Management 2001; 12 2): 1-29

25) Lieverman M, Montgomery D. First-mover (dis)advantages: Re-
trospective and link with the resource-based view. Strateg Ma-
nage J 1998; 19: 1111-1125

26) Lee JH. A Field Study on the Internationalization Strategy Of
Korean Corporates [Ph.D’s thesis]. Seoul: Konkuk University;
1999

27) Czinkota M, George T. Export management: An International
context, New York: Praege publishers; 1982

28) Reid S. The Decision-Marker and Export Entry and Expansion.
J Int Bus Stud 1981; 12(2): 101-112

29) Jo DS. International business for the 21st century. Seoul eco-
nomy administration; 2007

30) The support project team for enterprises’ internationalization.
Long-term vision and strategies for internationalization of enter-
prises in the 21st century; 1994

31) Heo YD, Gang JY. Measurement for the level of enterprises’
internationalization by stages. Jipmundang; 1997



